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1 Strategy without tactics is the slowest
route to victory. Tactics without strategy
is the noise before defeat.

— sun Tzu
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n Insights

What do you know about
vellltarget alldienee?
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Check out #worldseries ace, Madison
Bumgarner talking about the importance of
wilderness in his life #WeAreTheWild:
bit.ly/1DmGogy

] vouTube
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Giarts Pitcher Madkson Bumgamaes on Wilderness [We Are Tha Wild)
Wisit it wildsrniess.ongiwild nonw b join this movemant and sham your wid. Or, just
1550 the el TheWid hashtag on instageam and Twither, --- 2014 mark..
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Take a look!

@ Celebrities who Agree: “We Are The Wild.™ {full veraion)
'Wigit httpAwildesmoss. orgdwild now 10 join the movement end share your wild O, just
use the BWeAreTheWilkd hashiag on Instagram and Twiter, <= 2014 maric.,
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Did you know MadBum is a fan of
wilderness? In honor of Wilderness Month,
he tells us about it. bit.ly/198Cp9x
#WeareTheWild
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‘Gints Pitcher Madison Bumgarner on Wilderness [We Ane The Wild)
Wisit hiipfiwildarniss.ongiwiid now b join this moviemint and sham your wid. O, just
ust the FvVeATRWED hashtag on irstagram and Twitter, --- 2014 mark...
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n Insights

TP

Understand the why. Dig into

ihelr decpetr emotional needs
and challenges.
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. H Story

What is truly unique about
what you do that will
‘resonate with your target?



INDEPENDENT

THE OPPORTUNITY
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e doing s thetelling.
Seriously evaluate the
LntguierMess: alifelil offerlng.



E Emotion

How do you tell the story
in a.campellingway?
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E Emotion

TP

Production quality counts.
Consider partners such as
DMOs to defray costs.



E Engagement

What are the media
tactics you'll employ?









E Engagement

TP

Try stufl. Focus!
Don't be afraid to fail.

Social video - Native - Influencers - UGC
Email segmentation & automation
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Thank you.
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